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Toronto, Ontario, October 13, 2017 — Canadians continue to see charitable causes related to health as being personally important to 
them, a new Ipsos survey for Until the Last Child has found. Presented with a list of causes and asked to pick the top three of personal 
importance to them, one in four (23%) of Canadians picked causes related to ‘health and diseases’ first, comparable to the 26% who 
did the same in 2013. One in ten (10%) say causes relating to ‘hospitals’ are of greatest personal importance to them (+1 pt), while a 
further 10% say ‘human rights’ causes are what matters most. 

Education (9%) and children at risk and foster care (8%) round out the top five, both unchanged since 2013. The full list of charitable 
causes that are most personally important to Canadians is below: 

• Health & Diseases: 23% (-3 pts) 

• Hospitals: 10% (+1 pt) 

• Human Rights: 10% (+2 pts) 

• Education: 9% (unchanged) 

• Children at Risk & Foster Care: 8% (unchanged) 

• Animals & Wildlife: 8% (unchanged) 

• Seniors & Elder Care: 6% (-2 pts) 

• Environment & Conservation: 6% (unchanged) 

• Disaster Relief: 5% (+1 pt) 

• Religious Organizations: 4% (-2 pts) 

• Impairment & Handicap: 3% (+1 pt) 

• Military & Veterans: 3% (unchanged) 

• Arts & Culture: 2% (unchanged) 

• Sports & Recreation: 1% (unchanged) 

• International Development: 0% (-1 pt) 

Causes relating to health and disease are most likely to be seen as the single most personally important cause in Quebec, where 30% 
rank it first (compared to 25% in Atlantic Canada, 23% in Ontario, 21% in Saskatchewan and Manitoba, 18% in Alberta, and 18% in 
British Columbia). When it comes to hospitals, men (13%) are more likely than women (7%) to rank them first in terms of personal 
importance. 
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Age plays an important role in the perceived personal importance of many causes: Millennials (aged 18-34) and Gen X’ers (35-54) are 
more likely to value causes related to education and human rights, while Baby Boomers (aged 55+) are more likely to see personal 
importance in causes supporting hospitals and senior care. 

Children at risk and foster care prompts a similar reaction across all sub-groups, with no statistically significant differences noted.  

How Much Do We Know? 
While causes pertaining to health and diseases have a strong personal resonance for many Canadians – nearly half (48%) place these 
causes in their personal “top three” – a majority say their knowledge of the issues related to health and disease as a charitable cause 
is not strong: only 46% say they are aware of the issues, rating their awareness a 4 or 5 out of 5. Awareness of the issues is lower for 
all other causes, and in general, causes with lower awareness line up with those less likely to be seen as most personally important to 
Canadians: 

• Hospitals: 44% 

• Animals & Wildlife: 37% 

• Environment & Conservation: 35% 

• Disaster Relief: 35% 

• Education: 35% 

• Human Rights: 34% 

• Seniors & Elder Care: 33% 

• Children at Risk & Foster Care: 25% 

• Impairment & Handicap: 25% 

• Military & Veterans: 24% 

• Sports & Recreation: 20% 

• Religious Organizations: 18% 

• Arts & Culture: 16% 

• International Development: 16% 

While Baby Boomers claim the strongest awareness of issues related to charitable causes such as hospitals (48%) and senior and elder 
care (43%), it’s Millennials who are most up-to-date on many other issues. This generation significantly exceeds the older two in its 
awareness of issues relating to education (47%), the environment and conservation (45%), human rights (43%), sports and recreation 
(27%), international development (26%), arts and culture (24%), and religious organizations (23%). 

Awareness of issues related to children at risk and foster care is strongest among Canadians with household incomes of $100K or more 
(39%), and those who are university graduates (36%). 
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About the Study 
These are some of the findings of an Ipsos poll conducted between October 5 and October 9, 2017, on behalf of Until the Last Child. 
For this survey, a sample of 1,003 Canadians aged 18+ was interviewed. Weighting was then employed to balance demographics to 
ensure that the sample's composition reflects that of the adult population according to Census data and to provide results intended 
to approximate the sample universe. The precision of Ipsos online polls is measured using a credibility interval. In this case, the poll is 
accurate to within ±3.5 percentage points, 19 times out of 20, had all Canadian adults been polled. The credibility interval will be wider 
among subsets of the population. All sample surveys and polls may be subject to other sources of error, including, but not limited to 
coverage error, and measurement error. 

For more information on this news release, please contact: 

Sean Simpson 
Vice President, Canada 
Ipsos Public Affairs 
+1 416 324-2002 
sean.simpson@ipsos.com  

mailto:sean.simpson@ipsos.com


 

Press Release – continued –  

 

 

Address: 

 

Tel: 

160 Bloor Street East,  Suite 300 

Toronto,  ON  M4W 1B9  

+1 416 324-2900 

Contact: 

 

Email: 

Tel: 

Sean Simpson 

Vice President, Canada, Ipsos Public Affairs 

sean.simpson@ipsos.com 

+1 416 324-2002 
 

 

4 

About Ipsos Public Affairs 
Ipsos Public Affairs is a non-partisan, objective, survey-based research practice made up of seasoned professionals. We conduct 
strategic research initiatives for a diverse number of Canadian American and international organizations, based not only on public 
opinion research, but elite stakeholder, corporate, and media opinion research. 

Ipsos has media partnerships with the most prestigious news organizations around the world. In Canada, Ipsos Public Affairs is the 
polling partner for Global News. Internationally, Ipsos Public Affairs is the media polling supplier to Reuters News, the world's leading 
source of intelligent information for businesses and professionals. Ipsos Public Affairs is a member of the Ipsos Group, a leading global 
survey-based market research company. We provide boutique-style customer service and work closely with our clients, while also 
undertaking global research. 

About Ipsos 
Ipsos is an independent market research company controlled and managed by research professionals. Founded in France in 1975, 
Ipsos has grown into a worldwide research group with a strong presence in all key markets. Ipsos ranks fourth in the global research 
industry. 

With offices in 88 countries, Ipsos delivers insightful expertise across five research specializations: brand, advertising and media; 
customer loyalty; marketing; public affairs research; and survey management. 

Ipsos researchers assess market potential and interpret market trends. They develop and build brands. They help clients build long-
term relationships with their customers. They test advertising and study audience responses to various media and they measure public 
opinion around the globe. 

Ipsos has been listed on the Paris Stock Exchange since 1999 and generated global revenues of €1,782.7 million in 2016. 

GAME CHANGERS 

« Game Changers » is the Ipsos signature. 

At Ipsos we are passionately curious about people, markets, brands and society. 
We make our changing world easier and faster to navigate and inspire clients to make smarter decisions. 

We deliver with security, speed, simplicity and substance. We are Game Changers. 

ISIN code FR0000073298, Reuters ISOS.PA, Bloomberg IPS:FP 
www.ipsos.com 
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